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NEWS, VIEWS AND ANALYSIS ON TODAY’S RAILWAY

Are you trying to get your message across to top executives in the railway industry? Look no
further: Modern Railways is essential reading for all the players in Britain’s privatised railway
industry - as well as overseas administrations. The magazine has been published for 48 years and is
recognised as the authoritative voice of the industry. Modern Railways and runs the annual Railway
Industry Innovations Awards Scheme, the longest-established awards scheme in the industry.
Modern Railways is also the official journal of the Railway Study Association.

More than 19,000 copies of Modern Railways are sold each month, with a wide distribution:
9,257 copies sold via the UK news trade

1,640 copies sold via the overseas news trade (inc. Republic of Ireland)

5,887 to subscribers in the UK

960 copies go to overseas subscribers

900 copies go to the influential Railway Study Association:

each member receives a copy of the magazine each month WWW. mOdern rai lways' CO. u k

M 440 copies go to Direct sales/bookshops

Ideal for recruitment: Companies in the rail industry wishing to fill vacancies
find Modern Railways and jobs-in-rail.co.uk, our specialist website the
effective recruitment medium. Well-qualified potential applicants read
Modern Railways: recruit them for your firm through our recruitment

pages.

Top notch writers: Our writers include Roger Ford, the rail
industry guru: his widely-acclaimed ‘Informed Sources’
column strips away the PR hype to reveal what is
really happening in the industry. Inveterate

traveller Alan Williams presents a railway user’s
viewpoint. Our ‘Europe View’ column brings a
round-up of significant news from Europe’s

railways. Modern Railways covers all aspects of the
railway scene. Our pages bring news of

developments in the three railway engineering
traditions: traction and rolling stock;

infrastructure; signalling and control. We also

cover management issues such as marketing,
passenger information and business development.

Want to network?: In association with the Railway
Forum, Modern Railways runs the Fourth Friday
Club, a luncheon club for rail industry executives.
The club meets in central London several times a
year for an informal luncheon, with an after lunch
speech from a senior figure in the industry. If you
would like to come along, call James Abbott on
+44(0)1892 861803 or email:
modern.railways@googlemai.com or visit:
www.4thfriday.co.uk

Modern Railways - The cost effective way of reaching
the influential decision makers in the railway industry




